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��For��which��department��or��area��are��you��
reporting?��

Career��Services��

What��is��the��name��and��MGA��email��address��of��
the��person��responsible��for��this��report?��

Melinda��Robinson�rMoffett, ��Director��of��Career��Services��
melinda.moffett@mga.edu��

��
Departmental��Mission��and��Goals��
The��mission��and��goals��of��the��department��should��be��consistent��over��a��5��year��period,��although��some��
institutional��changes��may��necessitate��and��prompt��a��change��in��mission��or��goals��for��specific��departments.��In��this��
section,��you��will��report��the��mission��statement��for��your��department��as��well��as��the��long��term��goals��(5��year��
range)��for��the��department.��
��

What��is��the��mission��statement��for��this��
department/area?��Your��mission��should��
explain��why��the��department/area��exists��and��
who��it ��serves.��

The��mission��of��Career��Services��is��to��engage��students��and��
graduates��in��career�rfocused��activities��so��they��have��the��
tools��and��knowledge��needed��to��make��well�rinformed��
decisions��regarding��their��professional��goals.��

��

What��are��the��goals��for��this��department?��
These��should��be��the��"big��things"��the��
department/area��intends��to��accomplish��
within��5��years.��

1.�� Expansion��of��career��development,��internships,��
and��experiential��learning��opportunities��
2.�� Employ��tools��for��



Objectives��
Each��year,��every��department��should��identify��objectives��the��department��hopes��to��accomplish��in��the��next��year.��
These��should��align��with��departmental��goals��and��the��MGA��strategic��plan.��In��the��next��section��you��will��be��
reporting��on��the��objectives��you��set��and��whether��or��not��you��achieved��them��in��FY��18.��Later��in��the��



asked��why,��student��generally��commented��on��the��
difficulty��of��using��CareerLinks.��As��a��result,��the��
department��concluded��that��CareerLinks��is��out��of��
date��and��a��new��platform��may��be��needed.��

��
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Objective��2��

Objective��2:��What��was��this��department's��second��
objective��for��this��fiscal��year?��Objectives��should��be��
specific,��measurable,��and��achievable��within��one��
year.��

Development��or��purchase��of��a��tool��that��will��survey��
the��professional��destination��of��MGA��graduates��at��
the��conclusion��of��spring��2018.��

Objective��2:��How��did��your��department��measure��this��
objective?��(Survey,��budget��number,��number��of��
participants,��jobs��completed,��measurable��time��
and/or��effort)��

Purchase��of��tool��for��the��survey��of��MGA��graduates��
by��conclusion��of��spring��2018.��

Objective��2:��What��was��your��target��outcome��for��this��
objective?��(1.e.��80%��participation,��5%��enrollment��
growth,��7%��change��in��engagement)��

In��an��effort��to��work��more��creatively��and��within��the��
time��demands��expressed��by��the��administration��
(President��Blake),��a��tool��was��created��for��use��a��First��
Destination��Survey.����This��sort��of��survey��is��common��
amongst��public��and��private��institutions��in��the��USG.����
Questions��selected��for��this��instrument��were��
modeled��after��those��created��by��the��National��
Colleges��and��Employers��and��the��Georgia��
Association��of��Colleges��and��Employers��for��use��as��a��
First��Destination��Survey.����The��questions��have��been��
uploaded��to��the��Career��Services��webpage��by��OTR��
and��upon��use,��the��answers��will��be��uploaded��into��
Razor’s��Edge��for��secure��housing��and��future��use��by��
Alumni��Affairs,��Career��Services��and��other��
departments��as��the��need��arises.����The��link��was��
emailed��to��seniors��graduating��in��spring��2018��to��
meet��this��goal.��

Objective��2:��At��what��level��did��the��department/area��
achieve��on��this��objective?��(This��should��be��a��number,��
i.e.��82%,��6%,��345��attendees,��75%��



Objective��3��

Objective��3:��What��was��this��department's��third��
objective��for��this��fiscal��year?��Objectives��should��be��
specific,��



Objective��3:��What��did��your��department��learn��from��
working��toward��this��objective?��What��changes��will ��
you��make��based��on��this��effort ��next��year?��

That��maintaining��the��employer��survey��responses��is��
very��important��to��measure��the��outcome��of��this��
effort.����Moving��forward��Career��Services��will��add��a��
question��specific��to��professional��attire��on��the��career��
fair��survey��as��opposed��to��asking��“were��they��
prepared”��in��general.��

��
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Objective��4��

Objective��4:��What��was��this��department's��fourth��
objective��for��this��fiscal��year?��Objectives��should��be��
specific,��measurable,��and��achievable��within��one��
year.��

Assess��students’��awareness��of��appropriate��
professional��attire��for��interview��and��career��fair��
settings��

Objective��4:��How��did��your��department��measure��this��
objective?��(Survey,��budget��number,��number��of��
participants,��jobs��completed,��measurable��time��
and/or��effort)��

Paper��surveys,��attendance��logs��and��sign��in��sheets��

Objective��4:��What��was��your��target��outcome��for��this��
objective?��(1.e.��80%��participation,��5%��enrollment��
growth,��7%��change��in��engagement)��

Increase��students’��awareness��of��appropriate��
professional��attire��for��interview��and��career��fair��
settings��

Objective��4:��At��what��level��did��the��department/area��
achieve��on��this��objective?��(This��should��be��a��number,��
i.e.��82%,��6%,��345��attendees,��75%��engagement)��

100%���r����The��Career��Center’s��staff��has��been��actively��
working��to��encourage��increase��student’s��knowledge��
and��ownership��of��appropriate��professional��attire.����
The��Professional��Closet,��a��program��that��collected��
gently��used��professional��attire��then��made��those��
items��available��to��students��at��a��nominal��cost,��was��
moved��into��the��MGA��Macon��Career��Center.����Once��in��
the��Macon��Center��events��such��as��



• �� Created��professional��signage��intended��for��
long�rterm��promotion��of��The��Professional��Closet��for��
all��five��campuses��
• �� Collaborated��with��Marketing��and��
Communications��to��create��promotional��giveaways��
aimed��at��increased��branding��(i.e.��garment��bags��and��
tote��bags)����
• �� Completed��renovations��of����The����Professional��
Closet��on��the��Cochran��campus��(this��location��will��be��
ready��for��use��at��the��start��of��fall��2018��when��students��
return��
As��a��result��of��these��efforts,��sales��from��The��
Professional��Closet��increased��by��52%��from��the��16�r
17��academic��year��(7/1/16�r6/30/17)��to��the��17�r18��
academic��year��(7/1/17�r6/30/18).��Total��sales��for��16�r
17��academic��year��equaled��$802.00��and��total��sales��
(as��of��6�r13�r18)��for��current��17�r18��academic��year��
equals��$1,220.00.������
Based��on��the��number��of��attendees��and��participants��
at��each��event��specific��to��professional��attire,��
combined��with��the��sales��from��The��Professional��
Closet,��the��analysis��of��this��data��suggest��that��this��
Student��Learning��Outcome��was��met.����
��

Objective��4:��Did��your��department��meet��this��
objective?��

The��department��met��this��objective.��

Objective��4:��What��did��your��department��learn��from��
working��toward��this��objective?��What��changes��will ��
you��make��based��on��this��effort ��next��year?��

Students��respond��very��well��to��programming��created��
by��their��peers,��attractive��flyers,��and��interactive��
programming.��These��type��of��events��will��be��held��
more��often��in��the��upcoming��fall��and��spring��
semesters��as��minimal��staff/financial��resources��are��
required.��

��
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Future��



��


