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Middle Georgia State University
School of Business
Social Media - MKTG 4505 - 27569
3 Credit Hours
Spring 2018

Instructor:  Rachel M. Vigness; MBA, PMP
Office phone: 478-273-7567
Office hours: By request

Email: D2L email or rachel.vigness@mga.edu
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MODULE TOPIC READING

Goals & Strategies Chapter 2
2 Identifying Target Audiences Chapter 3
Rules of Engagement for Social Media Chapter 4
3 SM Platforms and Social Networking Sites Chapter 5
Social Media Marketing Plan Chapter 15
4 Mid-Term Exam Chapters 1-5 & 15
5 Microblogging Chapter 6
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Marketine on Phgtg Sharing Sites Chaoter 9
7 Discussion, News, Social Bookmarking Chapter 10
AndNE8 Siar

Content Marketing: Publishing Articles, Chapter 11
White Papers and E-Books
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8 Social Media Monitoring Chapter 13

9 Final Exam Chabpters 6-14



